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At BostonMan Magazine we combine
timeless storytelllng in our publication
with cutting ‘edge eyents th[oughout
| the city curating unifue.expefiences,
that result in lasting professional &

- personal relationships for our

Legacy Club Members, sponsors, charitable
'partners, communities & affiliates.
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BOSTON TO DC d

JACQUI HEINRICH

DISHES YOUR

SUNDAY BRIEFING
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BostonMan Magazine is a premium table-top print
publication with a 20,000+ annual circulation. Our readers

*"arecollege eddcated, heads of households, executives,

entrQﬁ{eneU(s, thought leaders, philantropists, and all
aroun&“go-getters.”

DIGITAL

Our feature’sthies and columns receive some of the
most digital reads-in the region. Each magazine is
uplc‘eded as a flip book on BostonManMagazine.com as
wellas every article with its own individual link. In addition,

BostonMan Magazine generates millions of annual social
media impressions. . e,
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EVENTS - e

BostonMan Magazine hosts 8-12 private networking ‘red
carpet’ events annually for our Legacy Club Community.
Events average 200 attendees and -although private-
have extremely high visibility throughout the city,
consisting of a ‘'who’s who' of New England tastemakers.
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CITY PROCLAMATION

{
In September 2023, BostonMan
Magazine received.a gity !/
proclamation, presented by B
City Council President Ed Flynn; fo
five (now seven) years of outs ng
leadership in the city; advocacy. for.
human & civil rights; support of small
businesses; and support of local
charities.
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. -MEDIA FEEDSPOT TOP‘5i
ol . BostonMan Magazine is ranked fifth
« zoth,f over 1000, considerations in

Feed p,ot s Top 15 publications of
Bostotifeor,2026. Feedspot rankings
-are derived from an algorithm which
“includes web traffic, social media
presence, and freshness/relevancy
throughout Greater Boston.

Source: magazine.feedspot.com/boston_magazines/
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TD GARDEN HOF

ad

In October 2025, as part of
Peter Frates induction into the TD
Garden Hall of Fame, the Spring 2024
edition of BostonMan Magazine, -

honoring the legacy of Frates &
celebrating the ten year anniversary
of the ‘lce Bucket Challenge’ on its
‘cover- was selected to be displayed
as part.of Frates’ permanent HOF
enshrinement on the sports museum
level of the hallowed Garden.
y Y,
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EVENTISHOW OF YEAR

Bosto‘ﬁ.s Runway, Ball produced by
BostonMarf'lVlagazme Wave + Woven
& The 617 Event Group has __
unanimously been recognized as
Boston’s “Best Show/Event of the
Year” in 2023, 2024, and 2025 by
critics and commentators throughout
New England.
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MATT RIBAUDO : | : MIKE FAHEY
Insane belief in himself as * ; 4x Emmy winning producer.
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'MICHELE MCPHEE . DART ADAMS

An elite‘author, historian & lecturer,
Dart Adams penned the James Brown
Saves Boston cover for BMM. He has
been a contributor to countless award-
© winning works, |nclud|ng t\eliBO docu-
series Celtics City chronlcjlng;he
franchise’s history~ -

BOB RYAN

Universally regarded as one of
_ the -if not the- greatest sportswriters
" of all time, Bob Ryan/came out of true crime writers, Dave Wedge has
retirement in 2019, to write authored/co-authored ten books that
Danny Ainge + Tommy Heinsohn cover haye landed on numerous national best-

stories for BostonMan Magazine. selling lists. He has written multiple
Mentor of Matt Ribaudo. “eover stories for BMM. -
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TOM LEYDEN ELIZABETH PEHOTA THOMAS HAIRE ALEX SALMON

DAVE WEDGE

" For years one of Boston’s best
investigative reporters and

SAUL WISNIA

An award winning baseball
writer & historian, Saul Wisnia
wrote the El Tiante’s HOF
cover for BMM. An author of eight
books on the national pastime,
Saugls also senior writer/editor

A 5x Emmy nominated investigative
journalist, Michele McPhee’s work
celebrated globally. The author of nine
best-selling boaks, she has also been
praised for Fer v%rk as a screenwriter,
most recently with Showtime’s critically
| acclaimed City on a Hill.
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na-Farber Cancer Institute. -

NATE GRAZIANO KELLIE SPEED TORRIE DIAMOND

Emmy winning broadcast +
print journalist & publisher.

Celebrated in-game reporter,
journalist & content creator.

Award winning, publisher,
producer, and journalist.

Nationally recognlzed author
and podcast producer/host.

Author of 13 books &
professor of writing.

Top New England writer,
editor and copywriter.

Gifted creative writer,
journalist & visual artist.
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FRIENDSHIE LOVE & LOYALTY

KEN CASEY & THE CLADDAGH FUND
CELEBRATE 15 YEARS STRONG
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BOS - MAN Sprlng 2026 | March
= : Summer 2026 | July
i . el i ». Autumn 2026 | September
| % Wi nt?r 2026 | December

'
SOUVENIR EDITION

NANTUCKET
BODY EQUALITY

\ ' _ESION MAN

PETER FRATES

10 Years of Putling

‘ v |t ALS on Ice
- 2004 REDSOX = |
g v The Curse Reversed i

20 Years Later

DRINK THAT
Lspresso Martini
by Bricco

ZAK ZINTER
National Champion x
NFL Draft

EXIT FAME
From Streets
to Stage

RAY
BOURQUE

The Captain’s Quest to End ALS

TEAMSTERS 25
GALAFORAUTISM

'T':gg;fggs . ToNYbEMARco

@BOSTONMANMAG
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WOLUME 2 + NUMBER 4 - $9.95

AUTUMN 2025

§8§TONM AN BO""ON 1AN
' FuII Pagel’Slng\eIssue $3,200

YOLUME 8 - HUMBER | - $34.95

|
q y
% | FuII Page | Full Year $9,800
$1,980

Half Page | Slng\e \ssue
Half Page | FuH \(ear

Each full year advertlsmg package mcludes a-.oq{!ear I:ega(;}Club Membershlp

BOS'%@NMAN
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$5,100

" BRIAN SCALABRINE & DREW CARTER
- USHER IN A NEW BROADCAST ERA
FOR CELTICS NATION
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Inside COvei-'”I Single Issue #7500

Back Inside | Slng\e Issue 87,500
Rotatmg In?lde Covers | Full Year $25,000

< o Bacl§ Cover | Feature Stqry $16,000 |

H - 'l' BOS \
» ¥ W Each PREMIUM package includes a one;year Legacy Club Memtiershfp Back Cover X }eature Story
. >

= \é' | o0 IR package can be upgraded to a full year w:th either qu page of roté"%rﬂ!\coﬁ‘ers ata pro réted pr:ce
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INNOVATOR - VISIONARY

BY BOB RYAN
LEGENDARY NBA § BOSTON SPORTS WRITER

TFOX
; FOX }
V. /i

@BOSTONMANMAG

BOSTON'S ; MATRIARCH OF PASHION
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ASTON MARTIN
BOSTON

WANG THEATRE

160

P ESTABLISHED 1925 e
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Join us in celebrating the Wang Theatres
100th anniversary and help shine a light on a century
of arts and entertainment in Boston.

ELEVA‘I%&VR?\MOMENT

Help us keep the magic alive at the Wang Theatre for the
next 100 years by supporting our nenprofit mission!

WANGTHEATREIDD.ORG

VANTAGE

/ AMGNPROFIT ARTS ORGANZATION
Y -

192stequita.com . ’ . ‘
PLEASE drink RESPONSIBLY

40% Alcohol By Violume. Imported by 1925 Spirits LLC, Wilmington, MA 01887

ELEVATE your
EXPECTATIONS

Every moment
IS your moment

At Hilton Boston Park Plaza, hospitality is personal.
4 That'swhywecraft every detail—from world-closs
service to vibrant spaces - to energize the way you stay.

DelFrisco's Back Bay
is proud to be the host of
BostonMan Magazine's commemorative
magazine release event featuring
special guest, Julian Edelman!
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THE LEGACY CLUB

BostonMan Magazme s Legacy Club Professional
o o Nétwoﬂﬂng Group is an exclusive community of
= like- mlnéed business professionals that network
throughxa variety of member based semi-private
eventexpenences

OVER $1M QONATED TO LOCAL CHARITIES

‘TheBostOnMéﬁlMagazine Legacy Club community

bston Brands Making Waves

AMILL has do‘aated over $1 million through Legacy Club
KOSTEK %, i s Events'and magazine advertisement to local and
&Dune]ewelry\ H el .' 4 \ : : national charities hand-plck,e\d“by our members.

s

X i [
‘OVER $1M REVENUE GENERATEIS FOR HOSPITALITY

i
Celetirating I5/¥&ars Of Help, Hope & Smiles
For Hew England Cancer Patients

| BostonMan Magazine Legacy CIub Events have
generated over $1 million in revenue for the .
Bpston hospitality industry.

. l-
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Professional .  Exposurein Charitable @~ Access to
Networking - Magazine = Contributions Bestin Boston e

THE DOGS OF, |

o € O O , ®

1 : CHERNOBYL ° |
. VIP'Access to semi- =.+ “:pagepremium ad in NEAN : . ‘Atcess to BostonMan o~ """""—’ : |
privlate R il ¢ select issue of { « Member in a communigy Magazine tickets for . ™ 1 A
' Bl " BostohMan Magazine © . that has'donated over games: concerts, B . N
. Ability to regiéter s .4 print edition. ' $1min ad space and ~ shows, and events ’ _ “]UL’AN L J
guests per event . . N«gr_ne =+ qompany/b_rand | _qugonsorshlps to . (when a\(ailab‘l'é-.)“
(space perhitting.) | g_s_‘ged |n]c %ach pr;\?t -h;rl able Zo_undaltlons. » Friends & Farfitly pricing - f‘waLMA\N
e Name andlogo of - ., e -_IEI_On e Cag el o o2 R G TIE D g O for tickets t‘o UAMSCREY '« THE MODERN DAY BOSTONMAN
membet + _ c& . o7 ~Magazine.. ; issue of BostonMan concerts, shows, and "~ 7
combany/bré;h@-r--‘- g ek ‘E‘Vent‘i‘;ﬁ ges shown in = ¢ © Magazine print edition events throughout New
N - : 'F, pri_@f@_d digital donated to charity of = England.
at Legacy Club Ev . versions*of BostonMan . choice name of . Preferted fates and
« Luxury Members~ adge-. e Magazine. e, 2 membe_r. packages within Legacy
. 8-12 Exclusive "Legacy . Conglderatlon fo_r . Dlglt‘e‘_al magazine story Club Professienal
Experiences’ per year. stories/content in published on chosen : Networking Community

BostonMan Magazine charity of member. members businesses.

Access to community

partner networking . Colle_ction a_nd - Each Legacy G_Iub_Event Y Exclusive "Legacy
S Souvenier copies of honors and highlights Experiences" with
BostonMan Magazjne various non-profit and - . "Boston Legends" in
provided for Legacy charitable sports, music, film,
Members businesses + organizations. : fashion, art, and

leisure. . entertainment.



* NEVER GIVE UP
- Charlie Davies
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Legacy VIP\ one-timepay ~ $2.000

!

LegacyVIP quarterypay S de00

Legacy VIP | monthly pay $250

WER, quarterly and monthly membershlps are automatlcally processed on due dates
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KING BUSTUN
The Embrace

BIG BROTHERS BIG SISTERS
BostonMen Stand Up
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_IBISH MICKY WARD,
A WARR[OR‘S HEART
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THE PETER FRATES FAMILY FOUNDATIO
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¥
BRABANTS

Power in Family

VA,

THE REMARKABLE LIFE OF a

Tommey Feinsolu

BY BOB RYAN
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posTol WAz | EYENT HOSTING (VENES)

BostonMan-Magazine R?icelves:
' | e .
» Private or semi-private three hour event with
venue | | T S '
« Complimentary small plates and/or passed hor
~ d'oeuvres for attendees .
o Gift card or purchase of AD by venue to donate to

M ok | RS e il 2026 MEDIA INSIGHTS

@ E;OSTO*NMAN. WAVE: [ . BostonMan Magazine’s charitable foundation ﬂ
o DA T T’% Host Venue Receives: 4 s o 8 | '
' iy - Four Page event pictorial spread with venue logo -~
" in Out & About"section of magazine LRI

. Event sponsor (co-host) + in-event activations,
5 «Professional photo album which can'be used for
e Ny any post-event marketing initiatives _

-« Professional video which can be used for any
post-event marketing initiatives :

« 100% of cashbar - 54
« Access to attendee list for post-event follow up
. Legacy Club Membership for host venue (see

@BOSTONMANMAG Legacy Membership p%ge)
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& -Presentmg Sponsor of Evening f' S5, 000

. Exclusive }red carpet’ signage
« Large Activation area for oompany/brar;d | i
. Specialty cocktail of eveningnémedafter ./
. Adin next issue of BostonMan Magazine /'
- Professional photo album which can be used for any post-
event marketing initiatives - ¥
Professional video which can be used for any post event
marketing initiatives |
Access to attendee list for post- event foIIow up

ﬂaoy Club Membership for year.

er customized options curated to brand needs

Legacy Sponsor of Evenmg =52, 500

Retractable banner signage + branding
Activation area for company/brand
Professional photo album which can be used for any post-
event marketing initiatives
Professional vi ed which can be used for any post-event
_marketing initiatives '

. Access to attendee list for post-event follow up

++ Other customized options curated to brand needs

’Supportmg Sponsor of Evemng =$1,000

_« Retractable banner S|gnage + branding: >
Professional photo album whichican be used for any post-
event marketinginitiatives

Professional video which can be used for any post-event
marketing initiatives

Access to attendee list for postZevent follow up

Other customized options curated to brand needs

2026 MEDIA INSIGHTS
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Boston's hBSl Picture

y Illsneg, Spo‘rts
NFLrar 2022 & Iloele-n-lﬂlll *

_ Vino et Veritas b Sneaking tothe Top

William G. Gross

’ AMERICA'S MOST BELOVED COMMISSIONER
-

| i %l s ]
@BOSTONMANMAG B bk POBFRT ELT ‘j—,- E . MATT@BOSTONMANMAGAZINE.COM
. > | A KNOWS THE VIBE/ | . 978.578.3126
. A MIKE@BOSTONMANMAGAZINE.COM
| Ty e R 781.500.9398



